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at rmassage.

250 Baht / 1hr
280 Baht / 1hr
300 Baht / 1hr

Thai massage
Foot massage
Back and Shoulder

Face Treatment massage 400 Baht
Oil massage 500 Baht
Milky massage 500 Baht
Coconut oil massage 500 Baht
Thai oil massage 500 Baht
Hot oil massage 500 Baht
Aroma oil massage 500 Baht
Sport massage 500 Baht
Swedish oil massage 500 Baht

700 Baht / 1hr
500 Baht / 1 hr

After sun oil massage
Herbal Scrub
Ha pg

Tel. 081-2089232
OPEN DALLY 09.00 AM - 12.00 PM

9/

Traditional Thai Massage 90 min / 3,200 120 min / 4,000
Combined with stretching techniques, this oil-free ancient Thai massage administers deep acupressure to specific paints along the body's meridian lines,

releasing tension and impraving the flow of energy.

Jet Lag Massage 90 min / 3,200 120 min / 4,000
This specialised massage combats the adverse effects of travelling by focusing on the legs, stimulating circulation and the lymphatic system. This
massage offers a natural recovery from jet lag. Recommended for before or after travelling.

Deep Tissue Muscle Relief Massage 90 min / 3,200 120 min / 4,000
Intense and powerful strokes are used to ease tight muscles. This massage is beneficial in releasing both physical and emotional tension and assisting the
body's recovery from exercise, stress and travel.

Acupressure Head Massage 60 min / 2,800
A specific acupressure-point technique is used in combination with warm oil to release tension in the upper bady, including the head, scalp, neck and
shoulders. This can enhance peaceful sleep and help relieve headaches.

Therapeutic Back Massage 60 min / 2,800
Designed ta focus on the back and spine, where tension is commonly stored. A warming ginger oil is used to reduce inflammation and assist in the
recovery of sore, stressed muscles that are aften the result of continuous office work.
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LANNA COME SPA

Holistic Beauty Spa
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AMORA SPA

Buy 1 Get 1 Free !!

Sawasdee Summer Package 2.50 Hrs.
3,500 Baht Nett (price for 2 paxs.)

Loofah or Dead Seasalt Body Scrub
Choice of Thai Massage or Aromatherapy Massage
Natural Mineral Clay Facial Mask

Discount 20% for Massage & Treatment
Discount 15% for Beauty Services

From Now Until End of 31 May 2011
Tel. (66) 53 874466 Email : amoraspa@amoragroup.com
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